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My “focus”1 was not the above-referenced change to the
Rx&D code as such. Rather, my aim was to draw atten-

tion to the silence about this not inconsequential change in
the joint announcement,2 which conveys the impression that
the revised code is a step toward harmonization with CMA
policy.3 When the change the announcement trumpets is read
together with the change in the opposite direction, which it
inexplicably fails to mention, the revised Rx&D code4 is in
fact two steps back. I am thus left puzzled about the reason for
this announcement and concerned that the CMA may be wa-
vering in its commitment to the principle at issue. 

Dana Hanson says there will be “further discussions” with
Rx&D to bring their code “fully in line with CMA’s guide-
lines.” However, he also indicates that consideration will be
given to changing the CMA guidelines to include provisions
regarding faculty development. This is good news for Rx&D,
who can be expected to market and justify the “two steps
back” provision in their revised code (Section 4B.2) under
precisely this rubric! Perhaps the foreshadowed changes to
the CMA guidelines will bring them sufficiently in line with
the revised Rx&D code that, in turn, little more than a tweak
or two to the code will be sufficient to bring it “fully in line

with CMA’s guidelines” (once revised)? 
Time will tell. I expect I will not be alone in watching for

further developments with keen interest. 
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